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The Study on Inbound Foreingers Tourism Market of Chongqing Based On
Preference Scale and Attractive Models

CAI De-wu YANG Xiao-xia
College of Geography Southwest University Chongqing 400715 China

Abstract The article collected the number of inbound travelers the number of inbound tourism in Chongging of main source countries
the foreign exchange earnings in tourism total population of main source countries and GDP from 1997—2009 analyzing the inbound
foreigners tourism market of Chongqing based on the preference scale and attraction. Results indicated that the inbound foreigners
preference market of Chongqing mainly distributed in Europe and America while the non-preference tourist market mainly distributed
in Asia around China Chongging’ s attraction to main resource countries had a rising trend there was no direct correlation between
tourist receipts and Approach Chongqing Degree Model however the attraction of destination to source countries can reflect the tourist
receipts to some extent. Based on above findings the article put forward the measures of optimizing tourism product structure impro-
ving the quality of tourism comprehensive service further breaking down tourist market carrying out targeted marketing and something
else which will provide some useful references for the policy formulation and adjustment of inbound tourism in Chongqing and promo-
ting the rapid development of inbound tourism.

Key words inbound tourism foreigners tourism market preference scale attractive models Chongging



